Growing Your Online & Classroom Business
A Marketing Guide for ASI Affiliates
Whether you’re just getting started or looking to grow your business, these best practices can help increase your visibility, attract more students, and generate additional registrations.

Learn from Successful Affiliates
Many of our most successful affiliates continually update their marketing strategies and online presence. Consider these best practices:
Review other successful driving school websites for ideas and inspiration.
Keep your website current with accurate information and simple registration.
Maintain an active Google Business Profile.
Encourage satisfied students to leave online reviews.
Stay active on social media by posting class schedules, promotions, and driving tips.
Participate in ASI webinars and networking opportunities to learn new marketing strategies.

Increase Website Traffic & Online Registrations
Your website should be one of your strongest marketing tools.
Ways to increase traffic include:
Keep your course information and pricing up to date.
Share your website on Facebook, Instagram, and local community groups.
Include your website link in your email signature and on all marketing materials.
Consider Google Ads or Facebook Ads targeting local drivers.
Build partnerships with local schools, businesses, and community organizations that can refer students.
Review your website traffic regularly to determine which marketing efforts are producing the best results.

Use Google Analytics
Google Analytics is a free tool that helps you understand how visitors find and use your website.
With Google Analytics you can see:
Where visitors come from (Google, Facebook, email, referrals, etc.)
How many people visit your website
Which pages receive the most traffic
How long visitors stay on your site
How many visitors complete a registration
Getting Started
Create a free Google Analytics account.
Add your website.
Install the tracking code (or ask your website developer to do it).
Review your reports monthly to identify which marketing efforts are generating registrations.

Google Business Profile
A complete Google Business Profile can significantly improve your visibility in local searches.
Best practices include:
Keep your business hours, phone number, website, and photos updated.
Ask satisfied students to leave Google reviews.
Respond to every review, both positive and negative.
Post updates, promotions, and class schedules regularly.

Improve Your Website
Your website should make it easy for students to register.
Consider adding:
Online scheduling for classroom courses.
Live chat or a chatbot to answer common questions.
Clear “Register Now” buttons throughout your website.
Student testimonials and Google reviews to build trust.
A mobile-friendly design for users on phones and tablets.

Promote Classroom Courses & Florida DETS
Even with the growth of online learning, classroom courses continue to be successful in many communities.
Marketing ideas include:
Build relationships with local high schools, homeschool groups, and driving instructors.
Promote classroom schedules and DETS courses on social media and your Google Business Profile.
Highlight your location, especially if you’re near a DMV or driver’s license office.
Partner with local businesses and community organizations.
Offer seasonal promotions during summer, back-to-school, and holiday breaks.

Keep Marketing Consistent
Marketing works best when done consistently.
Set aside time each month to:
Update your website.
Post on social media.
Request Google reviews.
Review your Google Analytics reports.
Promote upcoming classes.
Try one new marketing idea each month.
Small, consistent efforts can lead to significant long-term growth.

Need Help?
Your ASI Affiliate Manager is available to provide resources, answer questions, and help you identify marketing opportunities to grow your business.

